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BRAND EXPERIENCE
AUDIT
What is the sum of your parts? Are they adding up?
Brands are built through the total experience they offer. A good experience delivers on
its promise; it doesn't contradict itself. And, neither will a good brand.
There are countless interactions and "touches" that affect your brand experience.
Those experience touch points rely less on visual output than they do on an
interconnected team of experience advocates who watch everything, everywhere, and
ask one question: “Are we delivering on our promise?”

Build a brand experience ecosystem.
When the core experience ingredients are clear, your insiders and staffers are
empowered to make practical brand experience changes on their own. They start to
work together, ask for feedback, and advocate for an experience that people love and
share with others.
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Align before you re-design
Fragmented identity is a lost identity. Every stakeholder, every team member, every boss, every
seat across the organization - from the inside to the frontlines - commits to the same core
ingredients as they carry their individual work.
The sample framework below shows an example of how easy it is to audit your brand experience
ecosystem. These different areas are interdependent; they need each other!
START in the center. List the core ingredients for the ideal brand experience you want to
deliver. Make sure these ingredients are tied to your distinct organizational values.
List 4-8 categorial areas where people actually encounter your brand. Does the experience
people feel in these macro touchpoints match your intentions? Be honest as you look at
each area and ask:
●
●
●

Does our operational reality match our aspirational goals?
Does what we say match the user experience here, here, here, and here?
Does each part reinforce a positive lasting impression and brand experience for the whole?
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In every interaction with our brand,
we want people to experience
these essential ingredients:

VISUAL IDENTITY
& MESSAGING

Warm hospitality
Team & togetherness
Easy to ﬁnd & use
Real help for real life
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INFRASTRUCTURE &
WORKFLOW
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Are you ready to align your people
and your work around a better brand experience?
We are here to help you accomplish your purpose.
Send us a note with your question or schedule a 30 minute
consultation — no charge.

Let’s Go
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